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Georgia Jewelers Association, 5815 Fairwood Walk, Acworth GA, 30101

Phone: 770-424-7567

Dear Georgia Jewelers,

| hope this newsletter finds

everyone excited about the

upcoming season, even with

the uncertainty about the

economic outlook. The stock

and precious metal markets

have been on quite a roller

coaster ride for the past

several months. We need to

continue to improve our

businesses and keep our inventories up to date
through these times. At the 1JO show in Nashville and
the SJTA in Atlanta, the overall view of the season was
very positive. Several vendors mentioned their
business was the best they had seen in years. Let's
hope we can all say that at the end of the year.

Plans are being made to have the 2012 annual
convention together with Alabama in March. Further
information will be forthcoming. This event will be a
great opportunity for retailers and vendors to learn,
network, and relax with our fellow jewelers.

Focus on the positive in the coming months. Even
though we have uncertainty in the markets,
weddings, engagements, birthdays and anniversaries
are still happening every day. Who better to help
make those occasions more special than their
hometown jeweler?

Wishing all a very successful season,

John Reed
GJA President
JWR Jewelers, Athens

PS...I want to thank all the new and renewing
Georgia Gems newsletter advertisers for their
continued support of our association through your

ads seen in this issue. Your ads underwrite the cost of
this newsletter, without which we would not be able to
send it four times per year to all our members.

Fax: 770-424-9438
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Welcome
Welcome to our newest associate members

Joe Isenhour, Peachtree city, GA, Kattan
Diamonds

Randy Hays, Woodstock, GA, Artisan CNC
And Welcome to our newest retail member

Burks Jewelers Atlanta, GA, owner Douglas Burks
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2010-2011 GJA Board
Executive Officers

President, John Reed , JWR JEWELERS, Athens

Vice-President, Jan Fergerson , FORD, GITTINGS & KANE
JEWELERS, Rome

Secretary-Treasurer, Tim Haney , HANEY JEWELRY CO., Calhoun
Immediate Past President; Eddie Knox , KNOX JEWELERS, Atlanta

Board of Directors

Joel Jossey BROWN JEWELERS, Blakely

Raymond Wilson, DAVIS JEWELERS AND FINE GIFTS,
Donalsonville

Paxton Morris, GIRARDIN JEWELERS, Valdosta

Bill Spencer, SPENCER JEWELERS, Athens

Jana Barry, EDWARD JOHNS JEWELERS, Marietta
Debbie Jackson, TENA'S JEWELRY & GIFTS, Washington
Bill Rosenfeld, ROSENFELD JEWELERS, Tucker

Associate Directors

Bill Adams, WILLIAM ADAMS & ASSOCIATES
Gene Lambert, SIMON GOLUB & SONS

Jeff Unger, ALISA DESIGNS/B&N JEWELRY
Rhett Hartzog, Independent Rep

Georgia Jewelers Association

Executive Director: Judy Lince

5815 Fairwood Walk

Acworth, GA 30101

(Phone)770-424-7567 (Fax) 770-424-7567
judylince@comcast.net
http://www.georgiajewlers.org

Publication & Distribution

Georgia Gems is owned and operated solely by the Georgia

Jewelers Association, an association not for profit, headquartered in

Georgia. The newsletter is published four times per year. Each

edition is mailed to over 300 GJA members plus other individuals

and companies who support the association.

Published Quarterly Deadline for Receipt of

Advertising Copy

February 15
May 15
August 15
November 15

1* Quarter
2" Quarter
3 quarter
4" Quarter

Articles in this newsletter reflect the opinions of the attributed author
and not that of the association. Except as indicated, neither the
newsletter nor the association endorses any product or service
advertised or noted herein, or is responsible for accompanying
statements or claims.

Georgia Gems, in its sole discretion, reserves the right to refuse any
article or advertisement which it deems, for any reason whatsoever,
to be inappropriate. Requests for reprint articles with credit should
be addressed to the executive director.

Change of address should be sent to the GJA headquarters location
above. Georgia Gems, in its sole discretion, reserves the right to run
ad material on hand if material not received by copy deadline date.

This publication is produced by the executive director and the board
of the Georgia Jewelers Association. Design and layout by Michael
Berg.

800-621-1162
F 212-768-8657

42 W 48" st. 18 floo
New York, NY 10036

ken@IDDNY.com
www.iddjewelry.com

Ken Williams

Cell: 516-425-2042

JAGDISH SHAH
1-800-848-3426
919-847-3447 (Fax)
jackshah@att.net

WY

POOJAN DIAMONDS
IMPORTERS OF DIAMONDS & DIAMOND JEWELRY

U.S. Office

Poojan Diamonds

P.O. Box 30081

Raleigh, NC 27622-0081

Diamond

,October 9 GJA Board Meeting, Macon

.February 18-22, 2012 1JO Show

.February 25-27, 2012 SJTA Atlanta
*Jewelry Show

‘March, 2012 (third or fourth weekend)
1AJA-GJA Convention
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Georgia Jewelers Association has many supporters.
From our retail members to our associate members, our advertisers to the trade
publications, and from other associations, especially our dear friends at AJA.

So many are givers to GJA but none more so than our

GJA Annual Sponsors
PRESIDENT'S AWARD LEVEL:
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These companies have supported us as advertisers, members
and sponsors. We thank them and their employees and representatives for the gift of their
annual sponsorship and want them to know they are appreciated.

Birverly Brermer

__ER SHOP
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GJA 2012 Convention Update

In a meeting between the boards of Alabama and

Georgia during the August SJTA show, it was decided that
the 2012 convention would take place either the 3rd or
4th weekend of March, 2012. While we do not have
location details to share at the time of publication, we
encourage you to mark both of these weekends on your
calendar until further notice.

For those of you who have had the pleasure of learning
and exchanging ideas with fellow jewelers from both
Alabama and Georgia, be assured that we expect the
2012 convention to be better than this year, and that will

Eufaula, 2011 be a challenge! Nevertheless, we are confident that you
will not want to miss this awesome opportunity to grow
and learn from your peers.

For GJA members who’ve not been with us in a while or
ever, we strongly encourage you to attend. We promise
that you will see the true value of membership in this fun
and informative environment. Please plan to join us, and
if you have any questions, contact any of our board of
directors, or the GJA office. We hope to see you there!

Sandestin, 2010

Convention activities with AJA
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What a disaster! Are you prepared?
Prepared by Jewelers Mutual Insurance Company

If the part of town where your store is located lost electricity for an extended period of time, would
you have your employees' cell phone numbers so you could contact them? If a fire occurred at your
store, would you have easy access to vendor and customer contact information?

A disaster can happen anytime, anywhere. That's why creating a business continuity plan now can
help your business survive a crisis later. Assess how your business functions, both internally and
externally, to determine which staff, materials, procedures and equipment are absolutely necessary
to keep the business operating. You'll want to ask yourself several key questions. If you can answer
them confidently, you've got a great start! For example:

» Which operations are critical to the survival and recovery of your business?

* How will you handle payroll?

» Who will make financial decisions and track costs?

* What is your management succession plan?

* Which employees have skills necessary to provide key business functions?

« If your current location is not accessible, do you have an alternate facility?

* How will you communicate with your customers?
Answering these questions will help you get started creating your business continuity plan. In addition,
don't underestimate the value of good records. It's a good idea to store copies the following
materials in a safe place, preferably away from your business:

» Back-up for everything on your computer

* A copy of your latest physical inventory and year-to-date printouts of sales, purchases, etc.

A vendor list with complete mail, telephone, and e-mail information

* An updated list of merchandise on memo and the vendor(s)

* An inventory of your business personal property (showcases, desks, chairs, computers,

equipment, etc.), including a video of your store contents

* Security information, including the name, phone, and address of your alarm service
company and vendor for safes or vaults

* Insurance information, including the name, phone, and address of your agent and
insurance  carrier and a copy of your insurance policies

 Current income tax records, including tax returns for the last two years

A copy of your lease agreement

» Monthly or quarterly sales tax returns for at least the last two years

* Your business's customer list with phone numbers and addresses

You should review and update this plan at least once per year. Some of the information should be
updated daily, weekly or monthly. While this may sound like a lot of work, once you have a
procedure in place, your disaster recovery plan should be just a routine part of your business
operations.

No one expects a disaster, but you can prepare for it. To create a comprehensive disaster plan,
download a free copy of Jewelers Mutual's Business Continuity Plan template at JewelersMutual.com
(simply click on Safety & Security located under the Business section of the homepage and select
Catastrophe Preparedness). The template helps you identify critical information that should be
included in your plan, including emergency contacts, vital records, vendors and suppliers, evaluation
procedures and post-disaster action plans.
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Georgia Gems

A Publication of the Georgia Jewelers Association

This is a t

Spot for Yo !

Georgia Jewelers Association

5815 Fairwood Walk
Acworth, GA 30101
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